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SUSTAINABILITY FRAMEWORK

The 18 material issues are mapped onto seven core areas of our Sustainability Framework, aligning our business and sustainability goals to more effectively create value for each
issue.

F&N'’s Material Issues Mapped to Sustainability Framework
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Sustainability Framework

OUR

To be a stable and sustainable
Food & Beverage leader in the ASEAN region. V I S I O N

To be ASEAN'’s leading provider of quality and
innovative products that consumers choose and trust. O U R

To support our missions, we are guided firmly by our commitment to create value for M I S S I O N
our stakeholders by ensuring that our corporate actions positively impact the socio-
economic and environmental factors.
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@l ECONOMIC & ENVIRONMENT
BETTER BUSINESS BETTER PLANET OUR
Responsible Business Well-being of People Circularity & | - FO U N DAT | O N
Fundamentals & Communities Environmental Protection
Responsible Business Practice Create Value for Society Operational
¢ Governance & Ethics e Nutrition* Eco-efficiency
¢ Policy & Regulations e Community Development & e Energy*
e Economic Performance Inclusive Growth* ¢ Climate Change*
* Human Rights * Water Stewardship* O U R
Responsible Product Stewardship * Waste Management*
¢ Innovation* Empower our People C O R E
e Product Quality & Safety* e Human Capital Development* Value Chain Impacts
e Product & Service Labelling * Employee Safety, Health & » Packaging*
Well-being* ¢ Biodiversity AREAS

Responsible Supply Chain
¢ Supply Chain Stewardship*

* Material topics with 2025 targets



